Economic Yearbook Takes Detalled Look at State’s Economy
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It’s e-Day
in Downtown

All roads — and rail lines — lead to Atlanta
4 R arnes' transportation mnitiativ

promise boost for Central Business District
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Sculpture of Martin
Luther King Jr. on
Freedom Parkway
marks one gateway
to Downtown
Atlanta, which is
attracting more
businesses and
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Downtown Atlanta

The ‘e-people’ Cometh

By Pam Baker

or months, news of one Downtown Atlanta project after

another has been trumpeted, only to be received by most

of Metro Atlanta with a collective shrug. But the real
news anyway lies not in the individual pieces of the puzzle
but in how they compose the bigger picture.

For those who can see it, there’s money to be made. For
those who can’t, the future will arrive anyway.

The word “renaissance” is kicked around a lot in discus-
sions about Downtown Atlanta. But it doesn’t begin to de-
scribe what's really going on down there. This is no mirror
image of earlier trends. If it were, the Sweet Auburn area
would still be all-black and the Cousins Properties building,
soon to be built on the corner of Ellis and Peachtree streets,
would simply be the restart of new high-rise office construc-
tion and not much more.

No, this isn’t a renaissance — it’s a full-blown reincarna-
tion. Downtown Atlanta is not returning to its former glory,
it's emerging as something else entirely.

In a nutshell, downtown is beginning to look a lot like
Lower Manhattan’s Silicon Alley. Whereas famed Silicon Val-
ley in California churns out computer chips and satellite prod-
ucts, Silicon Alley is a gathering of the “brainiacs” who con-
jure up the content and wherewithal of the electronic world.

GEORGIA TREND

To coin a term, these are the “e-people” and they compose
the world’s rarest and most coveted talent pool, the key to
the electronic fortunes of the 21st century.

As a group, they're artistic, energetic and creative, young
people who partly belong to the tail-end of the baby-boom
age and comprise a subset of Generation X. They tend to pre-
fer highly urbanized envi-
ronments and high-tech
gizmos of every kind.
Without them, tomorrow’s
“industries of the mind”
would be Chamber pie-in-
the-sky rhetoric.

To nearly everyone’s ; :
surprise, the e-people are  New housing graces Freedom Parkway.
beginning to gather in
Downtown Atlanta, defined as that area bounded on the north
by North Avenue, on the south by I-20, and from Northside
Drive to Boulevard. A survey done by Haddow & Company
in May 1998 found 77% of downtown residents hold college
or graduate degrees; 85% are single; 52% earn $50,000 or
more; 65% are white and 31% are black; 73% are between
the ages of 19 and 35; and 45% work downtown.
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