WAYNE PARHAM PHOTOS

e

Glass Ceilings
Breaking...at Last

By Pam Baker

irst, there was Helen Reddy’s “I Am Woman: Hear Me

Roar,” during the heyday of the women's liberation

movement. Nowadays, it's a more subtle slogan: “|
Am Woman: Watch Me Silently Soar.”

Today it's possible to break the glass ceiling. but often
it's done quietly, and Georgia remains much the male’s
domain. The real female achievers often go unnoticed by
the media. whose lists tend to favor society divas and
wannabes, confusing the bellow with the true call to duty.

Female superachievers are hard to find because they're
relatively rare and generally avoid self-promaotion. No use
looking them up in a directory. There is none.

So here's a mini one, composed of six women at the
top of their profession, picked with the help of the exec-
utive search firm of Heidrick & Struggle. Part steel, part
femininity, they're forces to be reckoned with, a sign of
the times and a foreshadowing of the new century.

Jamie L. Gallo
Chief Operating Officer
HPC Interactive (HPCI)

If you've found an apartment recently, you may have
Jarmie Gallo to thank,

Gallo is the chief operating officer of HPCi, an e-com-
merce company that developed the nation’s most com-
prehensive Intermnet apartment locator,
ApartrmentGuide.com. HPCI is a PRIMEDIA company. A
$2 billion glant, PRIMEDIA produces books, magazines
and over 200 Websites, and Is No. 2 in the nation in sin-
gle-copy sales, trailing only Time Inc.

“To grow this idea (HPCi), pitch it to management,
develop a strong, strategic business plan, and then sell
that to our parent company took a lot of work,” says
Gallo. "Growing this business from the ground up has
been my greatest accomplishment.”

As COO, Gallo is responsible for establishing HPCi's
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online presence and is credited with building
ApartmentGuide.com’s traffic to more than | million vis-
itors and 4.8 million page views per month since the
site’s launch in February 1999, She also is credited with
developing strategic partnerships with many leading
Internet portals, including YAHOO!, America Online,
Excite, Microsoft's MSN, Lycos, infospace.com.
WebCrawler, GoZNet and Classifieds 2000.

HPCi's projected revenue for its first year is 10 mil-
lion, no small accomplishment for any new company, but
4 spectacular performance for an Internet firm. According
to ActivMedia, a rating service for Internet companies,
only 27% of sites online for less than a year realize any
profit, and the average revenue for profitable first-year
sites is just under $94,000.

Gallo was hired by HPCi's sister company. HPC
Publications. in 1997 as director of special projects and was
promaoted in 1998 to her current post. Her resume lists
positions at a number of America’s biggest companies:
A.T. Kearmey, Ford Motor Co. and Procter & Gamble.,

The greatest career challenge for Gallo came when
she was only 22 and managing pulp mill operations at
Procter & Gamble.

"1 was working in a hard hat, surrounded by hazardous
chemicals stored in five-story tanks,” she says. “| man-
aged 20 men, mostly between the ages of 40 and 60,
hourly workers with little motivation and very traditional
thinking. To say | had my work cut out for me is a major
understatement.”
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Over time and with considerable effort, Gallo did win
the men’s respect and achieved excellent results. Procter
& Gamble was so impressed that they asked Gallo to
develop and lead a leadership training course for the
company. “l consider that my first major management
success,” she says.

In her current work, Gallo is quick to express gratitude
to both HPC Publications and PRIMEDIA's senior man-
agement teams for their openness to new ideas and
SAVVY assistance.

Gallo has an MBA in marketing and finance from the
Wharton School in Philadelphia and a B.S. with honors
and high distinction in industrial engineering from
Pennsylvania State University. She lives in Atlanta with
husband, Steve.,

Carolyn H. Baldwin
President
Coca-Cola Financlal Corp.

Baldwin is vice president of The Coca-Cola Company
and president of Coca-Cola Financial Comp., plus serves as
special assistant to the company’s CFO. Her responsibili-
ties cover the gamut, from high-roliing strategy develop-
ment to operations management.

What does she consider the key to success? "Courage.
The courage to do the right thing despite the difficulties,”
says Baldwin, who's
reputed to be a
tough adversary and
skilled negotiator.

As president of
the Coca-Cola
Financial Corp.,
Baldwin manages a
3500 million loan
portfolio and repre-
sents the company’s
financial interests on
five continents, dol-
ing out loans rang-
ing from $5,000 for
a fast-food fran-
chisee in the US. to
$200 million for a large bottler in Latin America,

The business loans she packages for Coca-Cola's hun-
dreds of vendors, distributors and bottlers are devel-
oped in line with the company’s strategic interests,
Baldwin is no token in a corporate play at diversity. Her
duties show she's the real thing.

Baldwin began her career with Coca-Cola in 1977 as a
senior financial analyst in strategic planning for the U.S,

Coca-Cola’s Carolyn Baldwin
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and she's steadily climbed the ranks ever since. First she
was promoted to treasury specialist in the domestic treas-
ury area and then in 1980 to manager of corporate and
U.S. treasury services. By 1981, she was assistant treasur-
er and manager of Latin American Treasury Services. She
accepted her current position in 1997,

Baldwin holds a bachelor's degree in economics/busi-
ness administration from Fisk University and a master's
degree in finance from the University of Chicago's
Graduate School of Business. A native of Miami, she has
two sons, Lee and Rey.

Dr. Rosemary DePaolo
President
Georgla College 8. State University

When DePaolo was one of three finalists for the posi-
tion of university president, the local newspaper's head-
line read: “Woman Might Become President” in large bold
letters.,

‘It looked to me like, ‘Martian Might Become
President, ™ recalls DePaolo. “A female president was still
so odd to people (in 1997), But then there was this sud-
den switch. As soon as | became president and came to
campus, it didn't matter at all. It is simply the anxious
expectation over something new, but people eventually
discover that the reality is fine.”

DePaolo is the ninth president and the first female
president of Georgia College & State University in
Milledgeville. GCSU is Georgia's designated public liberal
arts university, with approximately 5,100 students, 700
faculty and staff, and a budget topping $60 million.

“On the same day | became president, Martha Nesbitt
became president of Gainesville College,” she says. "It
was still considered such an oddity that USA Today
reported the startling news that two women became (col-
lege) president in the same state.”

Just two years later, it doesn't matter. Almost as fast as
the advent of e-commerce, women are becoming more
accepted at the head of the table,

DePaolo came to the university after serving four years
as dean of the College of Arts & Sciences at Western
Carolina University. Prior to that post, DePaolo spent 18
years as administrator at Georgia Southern University and
as a English professor at Augusta State University. She
eamned her doctorate in 18th century English literature in
1979, and her master of arts degree in 1974 from Rutgers
University. Her bachelor of arts degree is from Queens
College of the City University of New York.

Dr. DePaoclo has led Georgia College & State University
through a period of unprecedented change. She is credit-
ed with developing a new mission and direction for the
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